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Abstract

The purpose of this study is to understand the counseling issues experienced by upper
elementary school students as they follow and imitate influencers, based on the experiences
and perspectives of elementary school guidance counselors. Specifically, the objectives are:

1. To perceive the influence of influencers on students and the self-awareness of counselors
regarding this influence, through the practical experience of guidance counselors in
counseling upper elementary school students.

2. Toexplore, from the perspective of guidance counselors, the intervention experiences
and the awareness and reflection processes during the counseling of issues faced by
upper elementary school students.

This qualitative study employs purposive sampling to recruit three school counselors with
over three years of experience who have provided secondary intervention counseling to upper
grade elementary school students exhibiting imitation behaviors of social media influencers.
Semi-structured interviews were conducted with the participants, and the data was analyzed

using thematic analysis.

The findings are as follows:

1. Upper grade elementary school students satisfy internal needs through imitating social
media influencers, leading to two different outcomes: (a) Value distortion, where the
students do not consider the negative consequences of their actions as long as they can
attract attention, and (b) Positive impacts, such as expanding learning fields, self-

expression, and self-affirmation.
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2. School counselors are concerned that the information received from social media
influencers is fragmented, making it difficult for students to discern right from wrong,
leading to indiscriminate imitation of influencer behaviors.

3. Effective intervention strategies by school counselors include adjusting counseling goals
from short-term problem-solving to addressing mid- and long-term core issues, using
social media influencers as tools for discussion to build trust, cooperating with systems
to create supportive environments, and fostering self-worth and alternative positive
behaviors.

4. When facing challenges, school counselors maintain an open and accepting attitude
through self-awareness and dialogue, understanding the needs behind students'
behaviors, and expanding curiosity and knowledge of contemporary and emerging
issues. Additionally, they ensure flexibility in self-care and enhance psychological

resilience.

Based on the findings, this study provides recommendations for professionals in the
counseling and guidance field and for future research.

Keywords: school counselors, upper grade elementary school students, imitating social media

influencers



